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INTRODUCTION
On April 5, 2018, the Malaysian Parliament amended the Malaysian
Anti-Corruption Commission Act 2009 to incorporate, among others, a new
Section 17A on corporate liability for corruption.
The new Section 17A of the Malaysian Anti-Corruption Commission (MACC)
Act 2018 not only establishes a new statutory corporate liability offence of
corruption by a commercial organisation under Malaysian law, but also
deems any director, controller, officer, partner or manager of a commercial
organisation to be personally liable for the same offence if the commercial
organisation is found liable
AwanBiru Technology Berhad
and its subsidiaries (“the
Group”) are committed to
conduct business dealings
with integrity, accountability,
fairness and zero tolerance
policy against all forms of
bribery and corruption. The
Awantec Code of Conduct
(“CoC”) sets out the Group’s
core principles in this regard.

This Awantec Anti-Bribery and Corruption Manual (“AABC
Manual”) prohibits anyone acting on behalf of the Company
from paying a bribe in connection with our business. The AABC
Manual places the responsibility on our directors, officers,
employees, and third parties acting on the Company’s behalf to
vigorously uphold this commitment when performing work for
the Company. Violations of the AABC Manual are grounds for
disciplinary action, up to and including termination of
employment.
The nature of the Group’s business requires its employees to
engage in business with a wide range of parties, both internal as
well as external. The AABC Manual establishes the boundaries on
interactions with all parties and shall be read in conjunction with
the CoC, Malaysian Anti-Corruption Commission Act 2009 and its
2018 Amendment (“MACCA”).
You are strongly encouraged to seek Legal Department review if
you are uncertain as to whether a particular circumstance could
be a potential violation of the AABC Manual.
If you have any doubt about the scope of applicable laws or the
application of the AABC Manual or the Group’s policies
concerning the fight against bribery and corruption, you should
contact our Legal Department immediately.
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APPLICATION

All the Group’s employees, directors, its subsidiaries,
contractors, subcontractors, consultants, agents and
representatives are required to read, understand and
comply with the AABC Manual. No waiver or exceptions will
be granted for practices that deviate from the AABC
Manual. Joint venture companies and associated
companies are encouraged to adopt the AABC Manual as
the bare minimum or similar principles and standards as
part of their anti-corruption framework.
In the event of any conflict or inconsistency between the
AABC Manual and any law in your jurisdiction, you should
consult with your Head of Department, Human Resource
Department or Legal Department, rather than disregard the
AABC Manual without consultation. In contrast, if there is
inconsistencies and conflict between local custom or policy
with this AABC Manual, you are called upon to comply with
this AABC Manual.
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DEFINITIONS

Bribery

Bribery is defined as any action which would be considered as an offence of
giving or receiving ‘gratification’ under MACCA.
In practice, this means offering, giving, receiving or soliciting something of
value in an attempt to illicitly influence the decisions or actions of a person a
position of trust within an organisation.
‘Gratification’ is defined in the MACCA to mean the following:
(a)

(b)
(c)
(d)
(e)
(f)

(g)

money, donation, gift, loan, fee, reward, valuable security, property or
interest in property being property of any description whether
movable or immovable, financial benefit, or any other similar
advantage;
any office, dignity, employment, contract of employment or services,
and agreement to give employment or render services in any
capacity;
any payment, release, discharge or liquidation of any loan, obligation
or other liability, whether in whole or in part;
any valuable consideration of any kind, any discount, commission,
rebate, bonus, deduction or percentage;
any forbearance to demand any money or money’s worth or
valuable thing;
any other service or favour of any description, including protection
from any penalty or disability incurred or apprehended or from any
action or proceedings of a disciplinary, civil or criminal nature,
whether or not already instituted, and including the exercise or the
forbearance from the exercise of any right or any official power or
duty; and
any offer, undertaking or promise, whether conditional or
unconditional, of any gratification within the meaning of any of the
preceding paragraphs (a) to (f).

Bribery may be ‘outbound’, where someone acting on behalf of the Group
attempts to influence the actions of someone external, such as a
Government official or client decision-maker.
It may also be ‘inbound’, where an external party is attempting to influence
someone within the Group such as a decision-maker or someone with
access to confidential information.
Bribery and corruption are closely related. However, corruption has a wider
remit.

Business
Associate

An external party with whom the organisation has, or plans to establish, some
form of business relationship. This primarily include Counterparties and
Business Partners, i.e. clients, customers, joint ventures, joint venture partners,
consortium partners, outsourcing providers, contractors, consultants,
subcontractors, suppliers, vendors, advisers, agents, distributors,
representatives, intermediaries and investors (ISO 37001 definition).
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Definitions

Corruption

The Transparency International definition of corruption is ‘the abuse of
entrusted power for personal gain.’
For the purpose of this policy, corruption, is defined primarily as any action
which would be considered as an offence of giving or receiving
‘gratification’ under the Malaysian Anti-Corruption Commission Act 2009
(MACCA) (‘Bribery’ as defined above).
In addition, corruption may also include acts of extortion, collusion, breach
of trust, abuse of power, trading under influence, embezzlement, fraud or
money laundering.

Conflict of
interest

When a person’s own interests either influence, have the potential to
influence, or are perceived to influence the decision making of the Group.

Donations and
Sponsorship

Charitable contributions and sponsorship payments made to support the
community.

Directors

Directors include all independent and non-independent directors,
executive and non-executive directors of the Group and shall also include
alternate or substitute directors. Directors include all independent and
non-independent directors, executive and non-executive directors of the
Group and shall also include alternate or substitute directors.

Employees

All individuals directly contracted to the Group on an employment basis,
including permanent and temporary employees and Directors.

Family/
Household

Includes your spouse (s), children (including step-children and adopted
children), parents, step-parents, siblings, step-siblings, grandparents,
grandchildren, in-laws, uncles, aunts, nephews, and first cousins, as well as
other person who are members of your household.

You

Refer to any person whom this AABC Manual applies.
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MANAGING GIFTS, ENTERTAINMENT &
CORPORATE HOSPITALITY
It is the policy of the Group to base commercial decisions on commercial criteria.
That policy serves the Group’s business interests and fosters constructive relationships
with organizations and individuals doing business, or seeking to do business, with the
Group . In many cultures, those constructive relationships may include incidental business
gifts and entertainment. Directors, officers, employees, and third parties acting on behalf
of the Group providing or receiving third-party gifts and entertainment in their
corporate capacities are expected to exercise good judgment in each case, taking
into account pertinent circumstances, including the character of the gift or entertainment,
its purpose, its appearance, the positions of the persons providing and receiving the gift or
entertainment, the business context, reciprocity, and applicable laws and social norms.
Gifts and entertainment must not be intended to create an improper advantage for the
Group. All expenditures for gifts and entertainment provided by the Group must be
accurately recorded in the books and records of the Group.

a.

Gifts
“No Gift” Policy
The Group has adopted a “No Gift” Policy whereby the Group’s employees and
Directors, family members or agents or representatives acting for or on behalf
of the Group’s employees, Directors or their family members are prohibited
from, directly or indirectly, receiving or providing gifts.
The Group requires employees and Directors to abide by this AABC Manual to
avoid conflict of interest or the appearance of conflict of interest for either
party in on-going or potential business dealings between the Group and
external parties as a gift can be seen as a bribe that may tarnish the Group’s
reputation or be in violation of anti-bribery and corruption laws.
It is the responsibility of the Directors and employees to inform the Business
Associate of the “No Gift” policy and to request the Business Associate’s
understanding for and adherence with this policy.
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Managing Gifts, Entertainment &
Corporate Hospitality

Exception to the “No Gift” policy
Although generally the Group practices a “No Gift” policy, there are certain exceptions to
the general rule whereby the receiving and provision of gifts are permitted in the following
situations: i)

Exchange of gifts at the company-to-company level (e.g. gifts exchanged
between companies as part of an official company visit/courtesy call and
thereafter said gift is treated as company property);

ii)

Gifts from company to external institutions or individuals in relation to the
company’s official functions, events and celebrations (e.g. commemorative
gifts or door gifts offered to all guests attending the event);

iii)

Gifts from the Group to employees and directors and/or their family members
in relation to an internal or externally recognised Company function, event, and
celebration (e.g. in recognition of an employee’s/director’s service to the
Company);

iv)

Token gifts of nominal value normally bearing the Group’s company’s logo or
(e.g. t-shirts, pens, diaries, calendars and other small promotional items) that
are given out equally to members of the public, delegates, customers, partners
and key stakeholders attending events such as conferences, exhibitions,
training, trade shows etc. and deemed as part of the Group’s brand building or
promotional activities; and

v)

Gifts to external parties who have no business dealings with the Group (e.g.
monetary gifts or gifts in-kind to charitable organisations).

Implementation of “No Gift” Policy in Business Practices
DO’S

DON’TS
Communicate the Group’s “No
Gift” policy to any Business
Associate and request their
understanding and adherence to
this policy
Exercise good judgement when
giving or receiving gifts in order to
avoid tarnishing the Group’s
reputation or creating a negative
perception of bribery and
corruption

Offer or accept any gift of cash
or cash equivalents including
tickets, discounts, coupons and
gift vouchers without
consultation with the HOD or
management
Offer or accept gifts which do not
fall within the exceptions of “No
Gift” policy

Politely refuse or return any gifts
offers unless the gifts can be
categorized under of the
exception to the “No Gift” policy or
is permitted according to CoC

Offer or accept any gift that may
create a sense of obligation, or
comes with a direct/indirect
suggestion, hint or expectation of
special treatment or create a
conflict of interest that would be
perceived negatively

Record and report any gifts
received from Business Associate
to HOD as soon as practicable of
receipt such gift

Accept gifts that are delivered
off-site (i.e. your home) from the
Business Associate or any other
parties engaging with the Group
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Managing Gifts, Entertainment &
Corporate Hospitality

b.

Entertainment
Directors and employees are prohibited from providing entertainment with a view to
improperly cause undue influence on any party in exchange for some future benefit or result
because any act of this nature may be construed as an act of bribery and corruption.
Offering or providing of entertainment to the government official require particular care and
consideration. Directors and employees must exercise more caution when working with
government officials due to strict laws and regulations that govern the relationship between
the private and public sectors.

Providing & Accepting Entertainment in Business Practices
DO’S
To ensure the entertainment
offered or received is legitimate,
modest and not lavish or
excessive or extraordinary
Directors and employees are
required to comply with this
Awantec and CoC and maintain
expenses within the limits of their
entitlement when carrying out
entertainment activities
Record and report any
entertainment activities offered
to and received from Business
Associates to HOD

DON’TS
Any entertainment that comes
with a direct/indirect suggestion,
hint, understanding or
implication that in return for the
entertainment provided some
expected or desirable outcome
is required
Any entertainment activities that
would be perceived as
extravagant, lavish or excessive
or may adversely affect the
reputation of the Group
Any entertainment activities that
is sexually oriented or may
tarnish reputation of the Group
Directors and employees are
prohibited from offering
entertainment with a view to
create undue influence on any
party in exchange for some
future benefit or result.
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Managing Gifts, Entertainment &
Corporate Hospitality

c.

Corporate Hospitality
Generally, Corporate Hospitality is defined as corporate events or activities organised
by the Group and comes in many forms consisting of meals, travel or transportation,
accommodation, entertainment, and recreation. Corporate Hospitality should not be
offered or accepted frequently with the same parties and at the specific time for
instance during tender or contract negotiations.
Corporate Hospitality is recognised as a legitimate way to build goodwill and create
network in business relationships. However, there is a line between what is considered
as legitimate and illegitimate forms of Corporate Hospitality. Normally, illegitimate
forms of Corporate Hospitality can be known if there is any intention to influence or be
perceived the improper outcome of a business decision or if it provides an advantage
to another person if offered by providing the Corporate Hospitality.
The Group prohibits offering or accepting the illegitimate forms of Corporate
Hospitality.
Corporate Hospitality would be legitimate in the following situations: i)

transparency, in that all Corporate Hospitality must be recorded and written
approval is obtained from the internal tender and legal committee;

ii)

to ensure the Corporate Hospitality must not be too excessive and must
commensurate with the recipient’s official capacity and not provided in his/her
personal capacity; and

iii)

Bona fide, where the intention to offer and/or provide the Corporate Hospitality
is carried out with good and legal intentions.

Proper Care and Justification
The respective Division Heads must exercise proper care and justification while
providing or receiving the Corporate Hospitality to protect the Group’s reputation
against any allegations of impropriety or the perception of bribery especially when the
arrangement could influence or be perceived to influence the outcome of a business
decision and are not reasonable and bona fide expenditures.
Reasonable due diligence should be exercised, particularly when the arrangements
involve government official(s). There are various local and international anti-bribery
and corruption laws that impose strict restrictions on the value and level of Corporate
Hospitality accorded to government officials.
If the Directors and employees have any doubts on the appropriateness of the
Corporate Hospitality offered or received, consult your HOD and seek the advice from
the legal department to avoid any issues in future.
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Managing Gifts, Entertainment &
Corporate Hospitality

Indicators for Providing and Accepting the
Corporate Hospitality
DO’S

DON’TS
To ensure the Corporate
Hospitality accepted from the
Business Associates is legitimate,
modest and not lavish or
excessive or extraordinary in
nature.

Any Corporate Hospitality
offered by the Business
Associates currently engaged in
the Group’s tender or
competitive bidding exercise

Exercise proper care and
judgment before offering or
providing the Corporate
Hospitality

Any Corporate Hospitality that
would be perceived as
extravagant, lavish or excessive
or may adversely affect the
reputation of the Group

Directors and employees are
required to comply with this
Awantec and CoC and ensure
compliance with applicable laws
and regulations
Record and report any Corporate
Hospitality offered to and
received from Business
Associates to HOD and the
management of the Group
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Any Corporate Hospitality that is
sexually oriented, illegal or in
breach of any laws or may
tarnish reputation of the Group
Corporate Hospitality offered
that comes with direct/indirect
suggestion hint, understanding
or implication that in return for
the Corporate Hospitality
provided some expected or
desirable outcome is required
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DEALING WITH GOVERNMENT OFFICIALS

Government official includes a person who works for or is an agent of a government owned or
government-controlled entity. This includes elected and appointed officers or employees of
national, municipal or local governments (including individuals holding legislative, administrative
and judicial positions), employees of government or state-controlled companies and
Government-Linked Companies (“GLCs”).
Care, consideration and cautions must be exercised when dealing with government officials as
the laws of bribery and corruption in some countries are more stringent and provides for stricter
punishments. Offering or providing gifts or Corporate Hospitality to the government officials is
considered as “red flag” situation in certain countries and can be grounds for prosecution as well
as negative perception of bribery and corruption.
In any circumstances where you are required to provide any gifts, entertainment or Corporate
Hospitality to the government officials, you must ensure that the gifts, entertainment or Corporate
Hospitality is not excessive, lavish and must commensurate with the official designation of the
government officials and not his/her personal capacity. You are prohibited to provide any gifts,
entertainment or Corporate Hospitality without permission and consent from your Division Head
and consultation with the Legal Department.

Do’s And Don’ts Dealing With Government Officials
DO’S

DON’TS
Do ensure that to provide or offer
entertainment to the government
officials is lawful under local laws, as it
might be deemed as bribery in certain
countries or companies. If it is unlawful
or if certain requirements must be met,
you must ensure to fully comply with
the law
Do ensure that proper care and
judgment is exercised to confirm that
there is no conflict of interest. It is
unethical to offer or provide
entertainment in exchange for some
future benefit or result
Do ensure that any gifts, entertainment
and the Corporate Hospitality provided
to the government officials is
reasonable and modest in value and
commensurate with the official
designation of the Government
Officials
Do ensure that any “red flag” is
resolved before giving out any gifts,
entertainment and the Corporate
Hospitality
Do ensure that all documentation
(including invoices and receipts) are
properly recorded and kept
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Do not try to circumvent any laws or
policies with regards to any gifts,
entertainment and the Corporate
Hospitality
Do not be too complacent with certain
government officials or local customs
that you might think you are familiar
with.
Do not fail to check that there are no
changes to local laws or company
policies
Do not approve any request by the
government officials to transfer the
gifts or entertainment to his/her family
members or friends that are not
authorized to accept the gift or
entertainment
Do not provide gifts, entertainment and
the Corporate Hospitality that are
illegal or unduly dangerous, indecent,
sexually oriented or disrespectful
Do not conceal, alter, destroy or modify
any documentation that relates to gifts,
entertainment or Corporate Hospitality
accorded to the government officials
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CORPORATE SOCIAL RESPONSIBILITY (CSR),
SPONSORSHIP AND DONATIONS
The Group is committed to contribute to the wellbeing of the people and nation in this country.
Based on this principle, the Group allows charitable donations and sponsorships for legitimate
reasons and as permitted by existing laws and regulations.

a)

Corporate Social Responsibility (CSR)
The Government encourages companies in Malaysia to contribute to social investment
activities for the development and sustainability of the country. As such, the Group provides
such assistance in appropriate circumstances, legitimate manner and not to improperly
influence a business outcome.
All request for CSR must be made through the Group’s Corporate Communications and
Management. However, approval for any CSR shall be made by the Board of Directors. The
proposed recipient must be a legitimate organisation and appropriate diligence must be
conducted before seeking the approval of the Board of Directors.
Any requests determined to be legitimate must be carefully structured to ensure that the
benefits reach their intended recipients. If you are in any doubt with regards the
appropriateness of the charitable contribution or social benefit, you should consult your
HOD and the Legal Department.

b)

Sponsorships And Donations
Charitable Sponsorships and Donations
Directors and employees must ensure that all sponsorships and donations are not used as
subterfuge for bribery. The Group needs to be certain that donations to beneficiaries or
organizations are not disguised as illegal payments to government ifficials and to ensure
that the charity does not act as a conduit to fund illegal activities in violation of Anti-Money
Laundering Act (AMLA), anti-terrorism and other applicable laws.
Any red flags must be resolved before committing any funds to the programme. Examples
of red flags to look out for are as follows: i)

the proposed recipient/organisation has affiliation with the government official
or their relatives are involved;

ii)

the contribution is made on behalf of the government official;

iii)

there is a risk of a perceived improper advantage for the Group; and

iv)

the proposed recipient is based in a high risk country, the request comes from
a high risk country or the activity takes place in a high risk country

The awarding of scholarships should be based on strict guidelines and due diligence to
ensure that only the most qualified and deserving students receive the scholarship award.
This is crucial to ensure that no element of corruption is involved in the giving out of
scholarships.
The selection of sponsorship recipients should be based on approved criteria such as
academic qualifications and assessment results. The process of selection should be
transparent and the reasons for selection should be properly recorded.
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CORPORATE SOCIAL RESPONSIBILITY (CSR),
SPONSORSHIP AND DONATIONS

Compliance and Enforcement for Sponsorships and Donations
In accordance with the Group’s commitment to contribute to the community with its values
of integrity and transparency, all sponsorships and donations must comply with the
following: i)

ensure such contributions are allowed by applicable laws;

ii)

obtain all internal and external authorisations;

iii)

be made to well established entities having an adequate organisational
structure to guarantee proper administration of the funds;

iv)

be accurately stated in the Group’s accounting books and records; and

v)

not to be used as an alternative to cover up an undue payment or bribery

Guidelines for Sponsorships and Donations
DON’TS

DO’S
Ensure that the activity is in line with
the Group’s policy. In case of any
doubts, please refer to the Corporate
Communications and Legal
Department
Ensure that the request has been
carefully examined for legitimacy and
that an appropriate level of due
diligence has been conducted on the
requesting party
Ensure that the proposed recipient is a
legitimate organisation and the
funding of the CSR activity follows the
applicable laws and not made to
improperly influence a business
outcome or perceived to provide an
improper advantage to the Group
Do ensure that any “red flag” is
resolved before giving out any CSR,
scholarship and donation

Do not try to circumvent any guidelines,
rules or procedures put in place by
making charitable contributions as
subterfuge for illegal payments
Do not commit any funds or award any
education sponsorships without first
undergoing the proper processes and
procedures to evaluate the legitimacy
of the request and to ensure there is no
bribery or corruption or perception
thereof
Do not conceal, alter, destroy or
otherwise modify any relevant
documentation.
Do not ignore any laws, guidelines or
policies when making charitable
contributions or awarding education
sponsorships

Do ensure that all documentation
(including invoices and receipts) are
properly recorded and kept
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